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UPCOMING 
EVENTS 

CALENDAR

June 15th.  KCA OF-
FICE - CLASSROOM. 
ACI LEVEL I Certi-
fication class.  This 

class is held monthly and covers 
the material review, written test, 
and practical test for the ACI Level 
I Concrete Technician Certification.

JUNE 19th. ANNUAL 
KCA GOLF TOURNA-
MENT | HOUSTON OAKS 
GOLF COURSE | PARIS, 

KY  The Annual KCA GOLF SCRAM-
BLE will take place on the beautiful 
Houston Oaks Course in Paris Ken-
tucky this year.  If you haven’t reg-
istered your team yet, do so ASAP! 

JULY 12th.  KCA OF-
FICE - CLASSROOM. 
ACI LEVEL I Certi-
fication class.  This 

class is held monthly and covers 
the material review, written test, 
and practical test for the ACI Level 
I Concrete Technician Certification.

15

19

12
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MEMBERSHIP DIRECTORY 
TO RECEIVE A MAJOR 
UPGRADE
Late last month, an email went out to the general mem-
bership regarding some much needed changes for the 
membership directory and more 
importantly the membership in-
formation directory associated 
with it.

This year we are updating our 
system to provide an even bet-
ter directory with professionally 
published copies available to all 
of our members as well as the 
design & construction indus-
try representatives across our 
state.  We are excited about the 
changes we’ll be making, but we 
understand that this presents a bit of a headache for 
those of you who had become used to the old method of 
calling the association and saying “use last year’s info”.

With that update comes a new (and hopefully easier) 
method for updating your directory listing information.  
I’ve set up an online form for you to fill out with all of the 
directory listing information for your company.  

Please ensure that the information you submit is accu-
rate, as it will be appear in our directory as you have sub-

mitted it.  We will do our best to catch any typos that 
we see, but ultimately the responsibility for accurate in-

formation for your com-
pany’s listing rests with 
that company.

Remember, as this is 
a new system, every 
member who wishes 
to be listed in member-
ship directory must fill 
out a listing online.

You can access the on-
line form at the follow-
ing link:

https://goo.gl/forms/WlOJvDoSdGwkxAYq2

The deadline for entry submissions is Friday June 16th.  
Thank you to our many members who have already com-
pleted their listing!

If you have any problems or issues please contact Josh 
Huddy with the KCA directly for assistance.

UPDATES 2
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3 CONCRETE 
OVERLAY SEMINARS 
SEE BIG SUCCESS

NRMCA’s AMANDA HULT TOURS THE BLUEGRASS STATE

Three of the KCA’s Regional Concrete Education Coun-
cils, Northern KY CEC, Bluegrass CEC, & Kentuckiana 
CEC set up lunch and learn seminars with the NRMCA 
Director of Local Paving, Amanda 
Hult, P.E..  The turnout at each 
of the events exceeded expecta-
tions and a high number of key 
decision makers (architects and 
engineers as well as city officials) 
were in attendance at each event.

There were over 100 participants 
between the 3 events, and while 
the food was delicious - it’s clear 
that they were there to learn about 
how Concrete Overlays could be 

used on their projects moving forward.

Mrs. Hult was able to deliver a fantastic presentation 
to a diverse audience in a way that 
allowed everyone to gain valuable 
and applicable information.  The 
topic of Concrete Overlays over As-
phalt Parking Lots is one that has 
been promoted throughout the state 
for some time, and it seems that as 
we wrap up this promotional effort 
that we may have generated some 
steam in the market for this tech-
nique.

If you are a producer - be sure to ask 

EDUCATION
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about concrete overlays when you win a bid for a slab 
on a project.  It just may surprise you how receptive de-
sign professionals can be when the product is as good 
as concrete overlays.  And be sure to offer the Design 

Assistance Program as an option as well.

If you are a design professional and missed out on 
these excellent presentations, be sure to get in contact 
with us at the KCA for more information regarding how 
you can bring your existing asphalt pavements back to 
life and extend the design life expecatncy of your proj-
ect in a sustainable and cost effective way.

We protect what you love 
And provide security when you need it most.
We’re a full-service independent insurance agency with a 
hometown attitude dedicated to providing you with the 
best coverage possible and delivering superior service. 
Call us today about your business insurance needs.

Representing

www.LLHins.com
11420 Bluegrass Pkwy., Louisville KY

502-499-6880

L O G A N  L A V E L L E  H U N T
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SIMPLE PROFIT STRATEGIES 
FOR HOME BUILDERS

MARKET OUTLOOK

ost home builders in the USA are building homes 
which will sell for an average price of $375,000.    

Many believe the higher the cost of the home, the higher 
the potential profit for the builder.   Instead the speculative 
home builders are building similar homes and competing 
for the same shrinking market of potential buyers.    Tighter 
banking regulations and policies demanding higher down 
payments, along with the more expensive homes lead many 
potential home owners to rent, instead of own.   The home 
builder may be sitting on that expensive home for many 
months before the selections he made will sell to a new 
buyer.  

The average household income in the USA is only $53,889.   
This “AVERAGE” family can af-
ford to pay rent for $928 per 
month plus utilities.    There are 
over ONE HUNDRED MILLION 
households in the U.S. and ob-
viously more than half of them 
are competing to purchase very 
few homes left in their price 
range.   This is why “multi-fami-
ly” rental developments are the 
most abundant construction 
type of building under con-
struction today.   Rent is becoming the only option for many 
households.   This is a drastic change in our economy, with 
the largest percentage of households renting than ever be-
fore in the history of the USA.  We can provide high quality 
homes in the $100,000 to $150,000 price range.  Why are 
Home Builders ignoring over 50% of the potential new home 
market?

Manufactured homes are not the solution.   A new manufac-
tured home costs about as much as a simple small home.   
The problem is a manufactured (or mobile) home cannot 
achieve a conventional mortgage, so the private interest 
rate available to these buyers on a 20 year loan is over 9%.  
Next, add to that higher utility bills on manufactured homes 
and higher insurance rates!    

Our “Average Family” can afford around $1000 per month for 
the mortgage, insurance and utility, so they can only afford 
a $55,000 mortgage on the manufactured home, with insur-
ance and utility that’s a monthly cost of $994.85.   They will 
need up front money to purchase a lot, install a foundation 

and utilities, which will cost them at 
least $20,000.   The average manu-
factured home today sells for over 
$80,000, so this family can’t even af-
ford an “average” new manufactured 
home.  The worst part, manufactured 
homes are only built to hold up for 20 
years, so once this mortgage is paid 
off, the home owner has nothing.  
Manufactured homes only continue 
the cycle of poverty.

A new Insulated Concrete Form home, designed to be as 
efficient as possible, can cost less than $85 per square 
foot to build.   Therefore a 1200 square foot home on a 
twenty thousand dollar lot will cost the home builder about 
$122,000 to produce.   This home can achieve a conven-
tional mortgage at 4%.  The insurance rate will be about 
40% less than a traditionally constructed wood home.  The 

BY JILL LEWIS SMITH (owner of CIVIC CONSULTANTS INC.)

M

WHY ARE HOME-
BUILDERS IGNORING 

OVER 50% OF THE 
POTENTIAL NEW 
HOME MARKET?
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utility bills can be reduced to under $50 per month.   Our 
“Average Family” can afford a $120,000 20 year mortgage 
with a $20,000 down payment, or a total cost of $983.43 
per month.   The best part, our “average family” now has an 
investment - after living in 
their home for twenty 
years the home can now 
help them retire, holding 
or increasing in value for 
more than one hundred 
years.  This Insulated 
Concrete Form home, is 
disaster resilient, includ-
ing financial disasters.  
This is the road to finan-
cial independence!

Why are we looking at a 1200 square foot home?  This is 
larger than the apartment most in this price range are now 
living in!

Today, less than 20% of new homes built each year out 
of over 1.2 million new homes are “affordable” to our av-
erage family.   Home Builders who build in the “less than 
$150,000” price range enjoy immediate sales and very high 

demand.   A speculative ICF home built as efficiently as 
possible can be constructed in about six weeks, and can 
produce a profit of about twenty thousand dollars.   The 
single best strategy for success is to build for these buy-

ers.   A home builder who has 
the credit to borrow for the 
$300,000 home can instead 
build two or three $100,000 
to $150,000 homes at a time 
and earn $60,000 every six 
weeks or $10,000 per week 
profit.

This is a WIN WIN WIN for 
everyone.  Your local econ-
omy will enjoy use of local 

products and local labor.   These homes use little energy 
and can go net-zero, so the environment wins.  The home 
owner has a long lasting investment.  The home builder has 
less risk and a higher profit.   So now the question is ‘What 
are you waiting for?’

Statistics and Data from the U.S. Census Bureau.
Data on ICF homes based on Home Plans by Civic Consul-
tants Inc.

20 year Mortgage with total costs at about $1000 per month 

DOWN PAYMENT
MORTGAGE AMOUNT

MORTGAGE PAYMENT
TAX
INSURANCE
UTILITY

MONTHLY COSTS
TOTAL PACKAGE
HOMEBUILDER PROFIT
TOTAL COST
MORTGAGE COST

MOBILE 
MANUFACTURED 

HOME

CIVIC DESIGNED 
ICF HOME

TRADITIONAL 
FRAMED 

HOME
20,000
$55,000

$494.85
$83.33
$116.67
$300

$994.85
900sf.

?
$75,000

9% Private 
Mortgage

20,000
$100,000

$605.98
$125

$83.33
$175

$989.31
1000 sf.
$15,000

$120,000
4% Conventional 

Mortgage

20,000
$120,000

$727.18
$156.25

$50
$50

$983.43
1200 sf.
$18,000

$140,000
4% Conventional 

Mortgage

*p
er

 m
o

n
th

Specializing in Risk Management for 
the Ready Mix Concrete Industry

Services Include:
• Loss Control
• Driver Training
• Unique Marketing Approach
• Risk Retention Programs
• Business Income Analysis
• In House Claims Service

BOWLING GREEN
1240 Fairway Street 
P.O. Box 1779
Bowling Green, KY 42103

LEXINGTON
181 Prosperous Place
Lexington, KY 40509

NASHVILLE
830 Crescent Centre Drive 
Suite 260 
Franklin, TN 37067 

OWENSBORO
P.O. Box 785
2009 Frederica Street
Owensboro, KY 42302
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ACI LEVEL I REGISTRATION 
 

KENTUCKY CONCRETE ASSOCIATION 
1 HMB Circle  Frankfort, KY 40601 

 
Class Date (circle one)         June 15, 2017      July 12, 2017      August 15, 2017      September 13, 2017 
  
Name   
Name   
Name   
Company   
Address   
City    State    Zip   
Phone    Email   
 
Fees:  ACI Level I.  Limited to the first 45. Full one-day class to be held at KCA in Frankfort, KY. 

 
# to attend __________  x $335.00 =  ______________________     Discount Rate* 
# to attend __________  x $670.00 =  ______________________      Regular Rate   
RETESTING__________ x $150.00 =  ______________________      (took the test and failed, retesting) 

 
   
Please return this form and check to**: 

Kentucky Concrete Association 
1 H.M.B. Circle, Frankfort, KY 40601 

(502) 695-1535 
FAX: (502) 695-9499 

Email: SHagg@kyconcrete.org  
  
*Discounted rates will be available for all KCA members.  Companies who have been a member and are rejoining the KCA will have to pay the dues for the prior 
two years to be eligible for the school discounted rate.  Companies who are joining KCA for the first time will be eligible for the discounted rate immediately. 

 **Classes are payable in advance or on day of class.  Payment must be received prior to taking the class for non-KRMCA members. 
 
***Additional Fees:  

Cancellation: $100.00 if it is within one week of the class; all cancellations will be charged for the price of the ACI manual 
Changing Classes: Please make sure you can attend the class on the given day.  Each attendee can move from one class to another once without a 
charge.  If you move classes a second time, there will  be a $100 charge for the change and an additional $100 for each change after that. 

 

KCA members have the first opportunity for registration.  Please register early.  We will send out information to all those registered regarding directions at a 
later date. 
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Summer Meeting Registration Form  
 

Grande Dunes Marriott 
Myrtle Beach, SC 
July 16-19, 2017 

 
***  Board Meeting on Monday July 17, 2017 -  8:30am *** 

 

REGISTRANT INFORMATION 

Name Email 

Company 

Address 

City, State Zip 

Attendee Spouse/Guest 

Number of Rooms needed (all rooms double occupancy) 

Arrival Date Departure Date 

Additional Family/Guests 

 
 

Reservations for this group are  to be made by using the Reservation link or calling 1-800-228-9290 .  The 
reservations should be booked no later than June 16, 2017.  All reservations need to be cancelled 7 days 

prior to arrival to avoid being charged 1 night's room and tax.  
 

Use the following link to make online reservations: 
Book your group rate for Kentucky Ready Mixed Concrete Association 2017 Summer BOD Meeting 

 
 

Rooms are $229.00* per night 
* Plus tax and reduced resort fee  

 
 

Attendee Totals 

Adults Children 13-18 yrs Children 4-12 yrs Children 0-3 yrs 
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Shirt Quantities** 

Adult Sizes S M L XL XXL XXXL 

      

Youth Sizes XS S M L XL OTHER: 

      

 
 

Registration includes: Opening reception, meetings, Monday Ripley’s Aquarium & Broadway at the Beach visit with cocktail reception 
and meal, Tuesday night reception and banquet, tee shirt(s) 

 
 

Registration Fees 

Registration Type Total # Rate Subtotal 
(please calculate) 

# Of Single Registrations  $300.00 $ 

# Of Couples Registrations  $575.00 $ 

# Of Child Registrations (0-3)  $0.00 $ 

# Of Child Registrations (4-12)  $125.00 $ 

# Of Child Registrations (13-20)  $150.00 $ 

# Of Child Registrations (21+)  $300.00 $ 

Registration Total $ 

 
Registration deadline is Friday, June 16, 2017 
Please enclose a check with your registration and mail to : 

 
KCA 

1 HMB Circle 
Frankfort, KY 40601 

 
or email shagg@kyconcrete.org 

Or call 502-695-1535 to pay by credit card 
 

No shows are liable for the full registration rate and room charges. Cancellations received after July 1, 2017 will be required to pay 
for full KCA Registration as we will be charged for all events and will have turned in our guaranteed numbers 
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KCA’S 31st ANNUAL GOLF OUTING 
JUNE 19, 2017 – Houston Oaks Golf Club – (859) 987-5600 

 555 Houston Oaks Drive Paris, KY – 40361  
 
LUNCH:  11:00 a.m. 
GOLF:  Shotgun start will be at 12:00 p.m. 
CASH BAR: 4:30 p.m. 
DINNER: 5:00 p.m. 
 
Limited to first 32 teams to enter 
 
RATE INCLUDES: SCRAMBLE GOLF, CART, LUNCH, DINNER, LOGO GOLF SHIRT, includes refreshments on the course 
(beer & soft drinks), individual and team prizes. 
 

Special Thanks to the KCA Gold Club Hole Sponsors who make this event possible. 
 
SCRAMBLE Format [ Flights are based on the total team handicap - 4 Flights (A, B, C, & D) ] 

Team Prizes awarded to top teams from each flight. 
Individual Prizes: Closest to the hole - 4, longest drive - 1, longest putt - 1 

 
Company Name   
Address    Zip   
Email Address   
 
Team / Individual Registration: 

 
Name 

USGA* 
Handicap 

T Shirt 
Size 

I need to be 
placed on a 

team 

I do not intend to 
golf, but will attend 

the lunch ($20) 

I do not intend to 
golf, but will attend 

the dinner ($35) 

           
           
           
           

*If you do not know your USGA Handicap, please indicate your average 
PAYMENT MUST ACCOMPANY REGISTRATION FORM 
 

TEAM:  $800.00  X ____________    NUMBER OF TEAMS =  $_______________ 
 

INDIVIDUAL:  $200.00 X _________  NUMBER OF INDIVIDUALS =  $_______________ 
 

               AMOUNT ENCLOSED $ ______________ 
 

Payable by check or credit card: 
Send checks to KCA - 1 HMB Circle, Frankfort, KY 40601 

To pay by credit card (a Convenience Fee will apply) call the KCA – 502-695-1535 
 
 
NOTE: “Back the PAC” Mulligan will be sold for $100 per team or $25 a player. (NOTE: 1 on each side, 2 per player)- Personal 
Checks Only 
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PROMOTION VS. EDUCATION.  
WHICH IS IT?

REGIONAL PROMOTIONAL GROUPS CHANGE NAMES

2017 is a year of change for the Kentucky Concrete 
Association. After changing the Associations name 
at the 2017 KCA Winter Convention the KCA BOD also 
changed the KCA’s logo in the rebranding effort that 
will recognize the KCA as the go to authority for all 
things concrete in Kentucky.

The KCA Promotion Committee also came up with yet 
another idea to change the name of the five KCA Con-
crete Promotion Groups and they are now named the 
KCA Concrete Education Councils. The thought pro-
cess is that promotions are interchangeable with sales 
and that is not the intent of the groups. Each group in 
some way, no matter what the programs they choose 
are attempting to educate the Commonwealth Citizenry 
about concrete. 

Some programs lean toward teaching or educating 
groups about the proper way to place concrete while 
others attempt to reach designer and decisions makers 
and educate them on the many attributes of concrete. 
They also are reaching out to schools and universities 
to teach about attributes of concrete and even job op-
portunities in the concrete industry. The group decided 

that all programs are educational in nature thus rather 
than call the efforts promotion they should be named 
as educational. When putting on sponsored programs 
by the KCA Concrete Education Council we hope to be 
able to expand our audiences even more.

Our five Concrete Education Councils are able to expand 
the KCA’s efforts to educate by bringing programs and 
events to the local level and this expands our footprint. 
The five councils are the Bluegrass CEC, Kentuckiana 
CEC, Northern Kentucky CEC, Ohio Valley CEC, and the 
South Central CEC. These councils have their own dues 
and matching funds from the KCA help to increase their 
education dollars. 

KCA Members in these areas should consider joining 
forces with them and help to educate even more Ken-
tuckians about the many attributes of concrete. Call 
the KCA Office if you would like more information about 
the Concrete Education Councils.

KCA NEWS


